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To help locate pertinent subjects 
and authors, we have published 
two indexes for 1981: 


Cumulative Subject Index lists 
subject terms for all articles 
contained in the 1981 American 
Demographics. An asterisk (*) 
after the date indicates a book 
review. 

Author-Title Index lists all 
authors & the titles of their 
articles. 











SUBJECT 
INDEX 
A 
Air conditioning, F/38 
Annual Housing Survey, N/42-44 
Ap ion, S/47 
Arts: 
participation, N/40-41; support, 
N/41 











At-work population, Je/38 
Attitude surveys, My/34-35 


Automatic Interaction Detector 
(AID), Je/33 


B: 


Baby-boom generation, F/28-35; 

Mr/30-35S: 
career expectations, Mr/33-34; 
economic effects, F/31, 34, 35; 
economic status, Mr/30; S/6-7*; 
fertility, S/6-7*; lifestyles, 
F/31-35; marketing to, Mr/32; 
maturation, Mr/30-35; media 
image, Mr/32-33; political 
participation, Mr/35; 
professionals, Mr/30, 33-35; 
spending habits, F/28-29, 32-35; 
work ethic, Mr/34 

Baby-bust generation: 
college enrollments, O/25; 
economic effects, My/18-19, 44; 
spending habits, My/19 














state, Ap/37 

Bilingualism, My/28-33 

Black-owned businesses, 

Je/18-20: 
finances, Je/18-19; 
governmental assistance, 
Je/19; location, Je/18-20 

Blacks: 
age distribution, Jl-Ag/16-17; 
census undercount, J]-Ag/16-17; 
central city population. 
N/16-19; migration, S/16-21, 44; 
radio use, S/14; sex ratio, 
]l-Ag/17; suburbanization, 
S/16-21, 44 

Bureau of Labor Statistics: 
Consumer Price Index Hot Line, 
Je/9; D/45; regional offices, 
Je/9; S-47 


Businesses: 
black-owned. Je/18-20; 


December 1981 


educational programs for 
women, Je/23; minority-owned, 
Ap/44*; Je/18, 20; Small 
Business Administration, Je/19, 
22-23; women-owned, Je/21-23 


c 


Cable television: 
advertising potential, O/37-38; 
demographic data use, 
O/35-38; programming, 
O/35-37; targeting, O/37-38 
Career changes, Je/40* 
CENSPAC, Ja/38-41; D/2-4 
Census (1890), M/8 


Census (1980): 
age distribution. Jl-Ag/14-19; 
data sources, D/12-13; 
gentrification, N/14-19; 
h hal. O/28-33; h 
statistics, My/26-27; Local 
Review Program, Jl-Ag/32-37; 
maps, D/12-13; political 
impact, S/11; N/33-37; 
population statistics, My/24-26; 
racial & ethnic statistics, 
Jl-Ag/16-18; O/2-4; 
recommended improvements, 
]l-Ag/35S-37; sex ratio, 
Jl-Ag/14-17; SMSAs, D/25-42; 
software, Ja/38-41; D/2-4; 
undercount, Jl-Ag/34-35; N/34 


Census Bureau: 
Cc ional 














N/33-37; Data User Services 
Division (DUSD), D/12-13; 
historical survey, Jl-Ag/44"; 
political controversies, N/33-37 
Census of Retail Trade, Ja/29-30 
Center of population, Ap/24-26 
Central cities: 
black population, S/16-21, 44; 
business climate, Ja/19, 44; 
economy, Ja/18-19; 
gentrification, N/14-19; housing 
statistics, My/26-27; labor 
market, Ja/17; population 
decline, N/14-17, 19; population 
statistics, My/24-26; racial 
composition, S/16-21, 44; 
N/16-19; revitalization, Ja/18-19, 
45 


Child-rearing costs, Jl-Ag/25-29: 
regional variations, J]-Ag/ 
27-28; USDA estimates, J]-Ag/ 
28-29 


Consumers, F/22-23: 
aging population, F/22-23; 
baby boom generation, F/28-35; 
baby bust generation, My/19; 
economic influences, F/23; 
My/18-19, 44 

Credit card accounts: 

ig. S/24; marketing 

use, S/22-24 

Credit union customers, S/14, 43 


Current Population Survey, 
11.Ag/35-36 


D 





Forecasting, Ja/43 
Frontier, Ap/26 
GH 


Gentrification, Ja/17-18, 46; 
N/14-19 


Global 2000 Report to the 
President, S/2-4 


Government employees, D/45: 
federal, Jl-Ag/10; local, Ja/10 


Handicapped. Je/4 
Heads of household, female: 








Local Review Program, 
jl-Ag/32-37: 


Jl-Ag/34; statistical resources, 
Il-Ag/34, 37 








Magazines: 
market, N/12; targeting to 
elderly, Mr/40-41 


Mail order industry, Je/6-7 
Marketing research, Je/30-33: 





Daytime population, Je/38-39: 
data sources, Je/39; 
measurement, Je/38-39 

Demographi 

F/15-21: 
census products, D/13, 16; 
directory, F/16-21; D/16 

Demographic trends: 
historical, Ap/22-27; projected, 
Ap/22, 26-27 

D graphi sah} 
analysis, Je/30-33; interaction, 
Je/30-33 

Demographics, N/2-4 

Department stores: 
credit card accounts, S/22-24; 
marketing research, S/22-24 

Divorce, Mr/17; O/11-12; N/30-31 


Drug use, My/10 


data 





r 





]1-Ag/42-43; income, Jl-Ag/42-43 
Health: 
practices, Mr/2; statistics, F/9; 
Mr/2; Ap/14; Je/4 
Heating fuels, F/36-38 
Hispanics: 
age distribution, Jl-Ag/16, 18; 
fertility, Je/6; illegal aliens, 
]l-Ag/16; sex ratio, Jl-Ag/16 


H. hald Ai 


Je/31-33 
firms, Ja/29-31, F/15-21; 
graduate education, F/10-11 


Marketing to elderly, Mr/13-17, 
40-41 


“Method of demographic 
analysis”, Ap/16 


Mexican-Americans, Ap/44*; 
O/12 


Middle classes, Jl-Ag/20, 23 





Jl-Ag/46-47 
(See also Food expenditures) 
Household technology. My/4:; 
N/44* 
Households: 
female-headed, Jl-Ag/42-43; 
N/46-47; growth, O/31-33; 
single-person, N/46-47; size, 
0-28-33 


Housing, N/6, 44°: 





Economic censuses, Ja/26-31: 
business activities, Ja/26; data 
collection, Ja/26; history, 
Ja/27-28; industrial activities, 
Ja/26; market research, Ja/28-30 


E, — A 











child 1 restrictive policies, F/2; 
forecasts, My/46-47; market, 
F/42-44; statistics, N/42-44; (See 
also Apart t i 
Condominiums, Rental 
housing, Real estate) 


IJ 
Illegal aliens, Ap/18; Jl-Ag/16; 











aging population, Je/13-15; 


Ja/16, 45 
DUALabs vs Census Bureau, O/17; N/35-36 
D/2-4 Immigrants: 
Elderly: 
hb istics of popul 
Je/13-15; b 


— of origin, O/17; effect 





Mr/ 16-17; economic status, 
Mr/14-16; employment, 
F/40-41*; S/13-14; immigrants, 
Je/13-15; income, Jl-Ag/12; 
lifestyles, Mr/14; marketing to, 
Mr/13-17, 40-41; reti 


growth, O/17-21; 
historical trends, Je/13-15; Gee 
also © Refugees, Cuban) 


I g stimates, Ap/16-18 
Income: 








F/40-41*; S/13-14 
Election polling. Je/24-29: 

accuracy, Je/27, 29; sampling 

methodology, Je/26, 29 
Elections (Presidential): 

voter participation, Je/42-43; 

voter profile, Je/43-44 
Emigration, Mr/7-8; Ap/16-18 
Energy. F/36-38 
Entrepreneurs, Je/17: 

black, Je/18-20; minority, 

Je/18-20; women, Je/21-23 
Ethnic Almanac, Jl-Ag/2-5 














Children: 
care, My/12; ictive polici Ethnic popul Ap/42-44"; 
in housing, F/2 Nl-Ag/2-5 
College & university liments, F 
$/47: 
Families: 


demographic trends, O/25-26; 
geographic factors, O/26-27; 
Ph.Ds D/9; private colleges, 
O/25-27 


Computer mapping, Mr/27-29; 
Nl-Ag/9 


female-headed. Jl-Ag/42-43; 
income projects, Ap/46-47; size, 
Ja/SO0-51; two-income, S/35-37; 
0-12 


Family Life Cycle (FLC), Je/32-33 











Condominium Fatalities, work-related, S/12 
Mr/42-44 Federal-State Cooperative 
Conference Board, Inc., $/38-39 Program for Local Population 

an Estimates, Ap/36-37 
Constituency, D/10; Podesation for A 


reapportionment, S/11; N/24-29, 
36; relations with Census 
Bureau, N/33-37 


Immigration Reform (FAIR), N/36 

Fertility, Ja/2; My/9: 
Alaskan, D/10; economic 
relationship, S/6-7*; Hispanic, 
My/9; teenage, Ap/11 

Flexible work hours, D/44 


Food expenditures, F/9; S/12-13 


S/46; per capita, 
O/40-41; personal, O/40-41 


Institute for Social Research, 
My/34-35 

Insulation, F/38 

Japanese consumers, Jl-Ag/10-11 
Job placement, F/12 


Migrati Ja/14, Mr/18-21 

Military recruitment, Ap/12 

Minorities: 
business enterprises, Ap/44*; 
Je/18-20; military recruitment, 
Ap/12; state populations, O/13; 
undercount, N/34; (See also 
Blacks, Hispanics, Mexican 
Americans) 

Money management, Je/7-9 

Mother tongue, My/28-32 


National Ambulatory Medical 
Care Survey, F/9; Ap/14 


National Research Council Panel 
on Small-Area Estimates of 
Population & Income, Ap/19-20 
National Technical Information 
Service (NTIS), Je/34-36 
Newspapers: 
lifestyle research, Ja/20-25; 
targeting, Ja/23-24, Mr/40-41 
Nonmetropolitan areas: 
business climate, Ja/17-18; 
economy, Ja/16, 18, 44; 





Ja/16- 17; population, ja/15 
Nonprofi Jl-Ag/12 


YP v 


OP 


Office of Federal Statistical 

Policy & Standards, Ap/2 

Older persons (50-65): 
consumer behavior, Mr/16; 
economic status, Mr/14; 
lifestyles, Mr/14 























Overpopulation, S/2-4 
& Palm Beach Lifestyle Study, 
Labor force: 1/20.23 
ot-work population. Je. +~ 19: Pet cemeteries, Jl-Ag/11 
$/28-33; economic ch "Population density, Ap/25-26 


S/28-33; forecasts, F/46-47; 

Mr/46; work attitudes, 

Jl-Ag/11-12 
Labor unions: 


inf} 





$/28-33; membership decline, 
$/28-33 
Land ownership, Ja/8-9 


Language use 
data ll My/28-33; 
English proficiency, My/28-33; 
historical statistics, My/28-30 
Leisure activities, My/10, 15; 
N/40-41 


Lifestyle research, Ja/20-25; 
My/21-23; S/25-27: 
data analysis, Ja/20-23, 25; 
methodology, Ja/20, 24-25; 
My/21-23; Work Values Signal. 
My/23; Yankelovich Monitor, 
F/31-32; Mr/30-35; My/21-23 


Population estimates, Ap/16-21: 
accuracy, Ap/16-21; county, 
Ap/20, 36-37; smali-area, 
Ap/18-20, 30-32; state, Ap/30-31, 

’ 36-37; use in federal 
allocations, Ap/18-20 


Population growth, S/2-4: 
computer mapping, Jl-Ag/9; 
fertility levels, O/18.21; 
immigration, O/17-21; 
projections, O/18-21 


Population projections: 
methodology. Ap/38-40; 
ralg sdeli 
Ap/33- 35; maa area, Ap/30-32; 
state, Ap/30-31, 36-37; use 
in federal allocations, Ap/ 
33-35, 37 


Population trends: 
aging, F/22-23; Jl-Ag/18-19; 
economic effect, F/22-23; 
historical, Je/13-15; 
immigration effects, Je/13-15; 
state & regional variations, 
Mr/18-20; Jl-Ag/18-19 
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SUBJECT 
INDEX 
A 
Air conditioning, F/38 
Annual Housing Survey, N/42-44 
Ap ion, S/47 
Arts: 
participation, N/40-41; support, 
N/41 











At-work population, Je/38 
Attitude surveys, My/34-35 


Automatic Interaction Detector 
(AID), Je/33 


B: 


Baby-boom generation, F/28-35; 

Mr/30-35S: 
career expectations, Mr/33-34; 
economic effects, F/31, 34, 35; 
economic status, Mr/30; S/6-7*; 
fertility, S/6-7*; lifestyles, 
F/31-35; marketing to, Mr/32; 
maturation, Mr/30-35; media 
image, Mr/32-33; political 
participation, Mr/35; 
professionals, Mr/30, 33-35; 
spending habits, F/28-29, 32-35; 
work ethic, Mr/34 

Baby-bust generation: 
college enrollments, O/25; 
economic effects, My/18-19, 44; 
spending habits, My/19 














state, Ap/37 

Bilingualism, My/28-33 

Black-owned businesses, 

Je/18-20: 
finances, Je/18-19; 
governmental assistance, 
Je/19; location, Je/18-20 

Blacks: 
age distribution, Jl-Ag/16-17; 
census undercount, J]-Ag/16-17; 
central city population. 
N/16-19; migration, S/16-21, 44; 
radio use, S/14; sex ratio, 
]l-Ag/17; suburbanization, 
S/16-21, 44 

Bureau of Labor Statistics: 
Consumer Price Index Hot Line, 
Je/9; D/45; regional offices, 
Je/9; S-47 


Businesses: 
black-owned. Je/18-20; 


December 1981 


educational programs for 
women, Je/23; minority-owned, 
Ap/44*; Je/18, 20; Small 
Business Administration, Je/19, 
22-23; women-owned, Je/21-23 


c 


Cable television: 
advertising potential, O/37-38; 
demographic data use, 
O/35-38; programming, 
O/35-37; targeting, O/37-38 
Career changes, Je/40* 
CENSPAC, Ja/38-41; D/2-4 
Census (1890), M/8 


Census (1980): 
age distribution. Jl-Ag/14-19; 
data sources, D/12-13; 
gentrification, N/14-19; 
h hal. O/28-33; h 
statistics, My/26-27; Local 
Review Program, Jl-Ag/32-37; 
maps, D/12-13; political 
impact, S/11; N/33-37; 
population statistics, My/24-26; 
racial & ethnic statistics, 
Jl-Ag/16-18; O/2-4; 
recommended improvements, 
]l-Ag/35S-37; sex ratio, 
Jl-Ag/14-17; SMSAs, D/25-42; 
software, Ja/38-41; D/2-4; 
undercount, Jl-Ag/34-35; N/34 


Census Bureau: 
Cc ional 














N/33-37; Data User Services 
Division (DUSD), D/12-13; 
historical survey, Jl-Ag/44"; 
political controversies, N/33-37 
Census of Retail Trade, Ja/29-30 
Center of population, Ap/24-26 
Central cities: 
black population, S/16-21, 44; 
business climate, Ja/19, 44; 
economy, Ja/18-19; 
gentrification, N/14-19; housing 
statistics, My/26-27; labor 
market, Ja/17; population 
decline, N/14-17, 19; population 
statistics, My/24-26; racial 
composition, S/16-21, 44; 
N/16-19; revitalization, Ja/18-19, 
45 


Child-rearing costs, Jl-Ag/25-29: 
regional variations, J]-Ag/ 
27-28; USDA estimates, J]-Ag/ 
28-29 


Consumers, F/22-23: 
aging population, F/22-23; 
baby boom generation, F/28-35; 
baby bust generation, My/19; 
economic influences, F/23; 
My/18-19, 44 

Credit card accounts: 

ig. S/24; marketing 

use, S/22-24 

Credit union customers, S/14, 43 


Current Population Survey, 
11.Ag/35-36 


D 





Forecasting, Ja/43 
Frontier, Ap/26 
GH 


Gentrification, Ja/17-18, 46; 
N/14-19 


Global 2000 Report to the 
President, S/2-4 


Government employees, D/45: 
federal, Jl-Ag/10; local, Ja/10 


Handicapped. Je/4 
Heads of household, female: 








Local Review Program, 
jl-Ag/32-37: 


Jl-Ag/34; statistical resources, 
Il-Ag/34, 37 








Magazines: 
market, N/12; targeting to 
elderly, Mr/40-41 


Mail order industry, Je/6-7 
Marketing research, Je/30-33: 





Daytime population, Je/38-39: 
data sources, Je/39; 
measurement, Je/38-39 

Demographi 

F/15-21: 
census products, D/13, 16; 
directory, F/16-21; D/16 

Demographic trends: 
historical, Ap/22-27; projected, 
Ap/22, 26-27 

D graphi sah} 
analysis, Je/30-33; interaction, 
Je/30-33 

Demographics, N/2-4 

Department stores: 
credit card accounts, S/22-24; 
marketing research, S/22-24 

Divorce, Mr/17; O/11-12; N/30-31 


Drug use, My/10 


data 





r 





]1-Ag/42-43; income, Jl-Ag/42-43 
Health: 
practices, Mr/2; statistics, F/9; 
Mr/2; Ap/14; Je/4 
Heating fuels, F/36-38 
Hispanics: 
age distribution, Jl-Ag/16, 18; 
fertility, Je/6; illegal aliens, 
]l-Ag/16; sex ratio, Jl-Ag/16 


H. hald Ai 


Je/31-33 
firms, Ja/29-31, F/15-21; 
graduate education, F/10-11 


Marketing to elderly, Mr/13-17, 
40-41 


“Method of demographic 
analysis”, Ap/16 


Mexican-Americans, Ap/44*; 
O/12 


Middle classes, Jl-Ag/20, 23 





Jl-Ag/46-47 
(See also Food expenditures) 
Household technology. My/4:; 
N/44* 
Households: 
female-headed, Jl-Ag/42-43; 
N/46-47; growth, O/31-33; 
single-person, N/46-47; size, 
0-28-33 


Housing, N/6, 44°: 





Economic censuses, Ja/26-31: 
business activities, Ja/26; data 
collection, Ja/26; history, 
Ja/27-28; industrial activities, 
Ja/26; market research, Ja/28-30 


E, — A 











child 1 restrictive policies, F/2; 
forecasts, My/46-47; market, 
F/42-44; statistics, N/42-44; (See 
also Apart t i 
Condominiums, Rental 
housing, Real estate) 


IJ 
Illegal aliens, Ap/18; Jl-Ag/16; 











aging population, Je/13-15; 


Ja/16, 45 
DUALabs vs Census Bureau, O/17; N/35-36 
D/2-4 Immigrants: 
Elderly: 
hb istics of popul 
Je/13-15; b 


— of origin, O/17; effect 





Mr/ 16-17; economic status, 
Mr/14-16; employment, 
F/40-41*; S/13-14; immigrants, 
Je/13-15; income, Jl-Ag/12; 
lifestyles, Mr/14; marketing to, 
Mr/13-17, 40-41; reti 


growth, O/17-21; 
historical trends, Je/13-15; Gee 
also © Refugees, Cuban) 


I g stimates, Ap/16-18 
Income: 








F/40-41*; S/13-14 
Election polling. Je/24-29: 

accuracy, Je/27, 29; sampling 

methodology, Je/26, 29 
Elections (Presidential): 

voter participation, Je/42-43; 

voter profile, Je/43-44 
Emigration, Mr/7-8; Ap/16-18 
Energy. F/36-38 
Entrepreneurs, Je/17: 

black, Je/18-20; minority, 

Je/18-20; women, Je/21-23 
Ethnic Almanac, Jl-Ag/2-5 














Children: 
care, My/12; ictive polici Ethnic popul Ap/42-44"; 
in housing, F/2 Nl-Ag/2-5 
College & university liments, F 
$/47: 
Families: 


demographic trends, O/25-26; 
geographic factors, O/26-27; 
Ph.Ds D/9; private colleges, 
O/25-27 


Computer mapping, Mr/27-29; 
Nl-Ag/9 


female-headed. Jl-Ag/42-43; 
income projects, Ap/46-47; size, 
Ja/SO0-51; two-income, S/35-37; 
0-12 


Family Life Cycle (FLC), Je/32-33 











Condominium Fatalities, work-related, S/12 
Mr/42-44 Federal-State Cooperative 
Conference Board, Inc., $/38-39 Program for Local Population 

an Estimates, Ap/36-37 
Constituency, D/10; Podesation for A 


reapportionment, S/11; N/24-29, 
36; relations with Census 
Bureau, N/33-37 


Immigration Reform (FAIR), N/36 

Fertility, Ja/2; My/9: 
Alaskan, D/10; economic 
relationship, S/6-7*; Hispanic, 
My/9; teenage, Ap/11 

Flexible work hours, D/44 


Food expenditures, F/9; S/12-13 


S/46; per capita, 
O/40-41; personal, O/40-41 


Institute for Social Research, 
My/34-35 

Insulation, F/38 

Japanese consumers, Jl-Ag/10-11 
Job placement, F/12 


Migrati Ja/14, Mr/18-21 

Military recruitment, Ap/12 

Minorities: 
business enterprises, Ap/44*; 
Je/18-20; military recruitment, 
Ap/12; state populations, O/13; 
undercount, N/34; (See also 
Blacks, Hispanics, Mexican 
Americans) 

Money management, Je/7-9 

Mother tongue, My/28-32 


National Ambulatory Medical 
Care Survey, F/9; Ap/14 


National Research Council Panel 
on Small-Area Estimates of 
Population & Income, Ap/19-20 
National Technical Information 
Service (NTIS), Je/34-36 
Newspapers: 
lifestyle research, Ja/20-25; 
targeting, Ja/23-24, Mr/40-41 
Nonmetropolitan areas: 
business climate, Ja/17-18; 
economy, Ja/16, 18, 44; 





Ja/16- 17; population, ja/15 
Nonprofi Jl-Ag/12 


YP v 


OP 


Office of Federal Statistical 

Policy & Standards, Ap/2 

Older persons (50-65): 
consumer behavior, Mr/16; 
economic status, Mr/14; 
lifestyles, Mr/14 























Overpopulation, S/2-4 
& Palm Beach Lifestyle Study, 
Labor force: 1/20.23 
ot-work population. Je. +~ 19: Pet cemeteries, Jl-Ag/11 
$/28-33; economic ch "Population density, Ap/25-26 


S/28-33; forecasts, F/46-47; 

Mr/46; work attitudes, 

Jl-Ag/11-12 
Labor unions: 


inf} 





$/28-33; membership decline, 
$/28-33 
Land ownership, Ja/8-9 


Language use 
data ll My/28-33; 
English proficiency, My/28-33; 
historical statistics, My/28-30 
Leisure activities, My/10, 15; 
N/40-41 


Lifestyle research, Ja/20-25; 
My/21-23; S/25-27: 
data analysis, Ja/20-23, 25; 
methodology, Ja/20, 24-25; 
My/21-23; Work Values Signal. 
My/23; Yankelovich Monitor, 
F/31-32; Mr/30-35; My/21-23 


Population estimates, Ap/16-21: 
accuracy, Ap/16-21; county, 
Ap/20, 36-37; smali-area, 
Ap/18-20, 30-32; state, Ap/30-31, 

’ 36-37; use in federal 
allocations, Ap/18-20 


Population growth, S/2-4: 
computer mapping, Jl-Ag/9; 
fertility levels, O/18.21; 
immigration, O/17-21; 
projections, O/18-21 


Population projections: 
methodology. Ap/38-40; 
ralg sdeli 
Ap/33- 35; maa area, Ap/30-32; 
state, Ap/30-31, 36-37; use 
in federal allocations, Ap/ 
33-35, 37 


Population trends: 
aging, F/22-23; Jl-Ag/18-19; 
economic effect, F/22-23; 
historical, Je/13-15; 
immigration effects, Je/13-15; 
state & regional variations, 
Mr/18-20; Jl-Ag/18-19 
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Population pyramids, 
Jl-Ag/15-17, 18 
Poverty levels, S/14 
Professionals, Mr/30, 33-35; 
Jl-Ag/20-23 
Psychographi h, S/25-27 
Public opinion polls, Je/24-29 
R 
Racial & ethnic statistics, O/2-4 
Radio use, S/14 
Real estate: 
demographic data use, F/42-44; 
lifestyle research, F/44; 
marketing research firms, 
F/42-44 
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